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Opinion Survey in General



INFERENCE:
to learn about 
autumn from 
a leaf

https://www.teahub.io/photos/full/77-778413_maple-leaves-falling-fall-leaves-in-the-air.jpg



Randomness: 
Equal 
opportunity in 
the statistical 
sense

https://media.giphy.com/media/Ps8XflhsT5EVa/giphy.gif



Survey v Census – 
why sometimes sample is the only way to get things done

https://static.wixstatic.com/media/3d4fdc_cd191aef5c794430b38b23656564c9de~mv2.jpg



Why surveys?

Why measurements?

To study      
the unknown 
- Discovery

To present 
the known
- Evidence

Trend
(longitudinal)

Variation
(cross-sectional)

Dimensions
(conceptual)

Causality
(cause and effect)

Correlation
(vector patterns)

To prove

To persuade

To share



Methodological 
considerations

• Questionnaires – wording, sequence

• Sampling frame, sample size and sampling method

• Interview Methods: Face-to-Face, Phone, online

• Avoidance of biases:
• Selection
• Response
• Interviewer 
• Conformity

• Execution
 

https://img.freepik.com/premium-vector/colorful-cartoon-illustration-gears-buttons-computer-server_657438-51886.jpg



Commissioning Surveys

Purpose-Built

• Freedom to choose 
• Questions
• Sample size
• Sampling frame
• Interview methods

• More expensive

Rider

• Most parameters fixed in some 
existing surveys, possible 
variations:
• Additional questions
• Over-sampling for certain groups

• Much cheaper



Ethnic Relations Survey
By Projek SAMA



How it started



Primary Purpose: Discovery (1)
• How prejudicial we are? 

• Bad driver (Q1) 
• Bad worker (Q2)

• How diverse is your circle? (Q3)
• Public attitude towards free speech and violence:

• Against 3R discussions [sensitive issues] (Q4)
• Against hate speech in 3R discussions (Q5)
• Against violence, 3R or not  (Q6) 

Correlation: 
Less contact (Q3), 

more prejudices (Q1-Q2)?



Primary Purpose: Discovery (2)

• Global politics (Q7)
• We are the world 
• Muslims threatened by Kafirs
• China, India bullied by the West

• Respect for Islam v Respect for 
Multiculturalism (Q8)

• Government Fairness (Q9)
• Fair to everybody
• Siding the other race
• Siding the rich and powerful

• Likely greater support for a 
hardliner party (G10) on 
• Dress code
• Halal food
• Gender Segregation
• Alcohol
• Gambling



Methodology



1. Know 
your aims



2. Provide Structured Options



3. Question wording matters



4. Highlight the unexpected



5. Be Candid
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